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As a mother of a toddler (who, to my dismay, is developing a very discriminating palate, and 
one that includes little more than varying shades of beige - the  exception, of course, being 
colored goldfish crackers), the commitment made by McDonald’s last September to: 1) 
promote healthier drink alternatives in their Happy Meals, and 2) offer fruit and vegetable 
alternatives to French fries, has made me very happy indeed.  
 
The announcement that the fast-food chain will offer its customers healthier alternatives to 
French fries in value meals has been criticized for its shortcomings, the most important 
being uncertainty about the actual implementation of this new health promotion strategy. 
That is, because most McDonald’s restaurants are independently owned, the financial 
burden on some smaller restaurants (particularly those in economically disadvantaged 
areas) will prohibit such business owners from actually making these changes to their 
menus. In fact, public health research has verified the idea that profit margins directly 
determine what restaurants include, or do not include as meal side options (Am J Prev Med 
2007 32(5):383-8).  
 
What’s more, a recent study demonstrated that among popular fast food establishments, 
there is a profound price discrepancy; the healthiest options are approximately four-fold 
more expensive than the least healthy options (Global J Health Sci 2013 5(6):73-80). That 
same study found that, overwhelmingly, the less healthy options were more often promoted 
in widow advertisements. They conclude that lowering the cost of, and advertising, 
healthier options are essential elements to positively influencing food choice in fast food 
restaurants. In a sense, McDonald’s is aiming to do both of these things and I commend 
them for these good intentions.  
 
McDonald’s policy changes can only make a positive impact if they are actually 
implemented. But, I do think this is a move in the right direction by this fast food giant. Will 
this result in a reversal of the obesity epidemic? Hardly. And it is plausible that the 
restaurants in the most economically disadvantaged areas, where obesity prevalence is 
highest, may not be the first to apply these changes. But McDonald’s, which has had to deal 
with image restoration at times (remember “Supersize Me”?), has led the pack in terms of 
offering health(ier) fast food options.  
 
My hope is that this move by McDonald’s will be followed by other fast food chains and 
eventually that healthy side options are the rule rather than the exception. Yes, it might take 
some time for us to get there, but the fact that McDonald’s has made the decision to offer 
healthier alternatives in value meals and promote healthy drink options for their youngest, 
most impressionable customers is, in my view, progress.  
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